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1. Was ist Multilokalitat?




Pendeln ‘\ o Umzug

Multilokalitat

=S
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2. Wer sind die kreativen
Wissensarbeiter?




Kreativwirtschaft
per Definition ...

22— Puhblishing, printing
and reprodudion of
KULTURWIRTS CHAFT
. Verlagsgewerbe
. Filmwirtschaft
M. Rundfunkwirtschaft
V. Einstlersche und sonstige Gruppen
V. JournalistendMNachrchtenbiros

VL MuseenEunstausstellungen
VIL Handelmit Eulturgitern®

VI Architekturmarkt

. Designwirtschaft

NACE-CODE 2-stellij NACEWZWZ-NI. 3-stellig NACE/WZ WZ-Nr. 4-stellig (tellweise 5-stellig)

22— Puhlishing, Z2.1- Verlagsgewerhe ZZN - Verlegen von Buchern
printing and X2 12— Verlegen von Zeitungen
reproduction L0 - Verlegen von Zeitschriften
of recorded 22 ¥ - Verlegen von bespielten Tontrigernu. Musikalien
media 2215~ Sonstiges Verlagsgewerbe
92 - Rerreational, 2.1 -Film-u. Videofilm- 211- Flm-und Videofilmherstelhing
multural and herstellung, -verleih, O212- Filmwerdeih und Videoprogrammanbieter
sporting swertrieh; Kinos 9213- Kinos
activities 2 2 - Eundfunkveran- 42.20- Fundfunkveranstalter, Herstellungvon Horfunk-,
stalter, Herstellung Fernsehpmogm mmen
21— Puh won Horfunk-,
(92 2 _ Prin Femsehprog.
R 2 2 — Frhrinminag unn 231 - Kunstler. UL schriftstellerische TAtigkeiten baw.
Darhistuingen
WZ-Nr. 221 9232 — Theater-, OpernMusicalbetrieh, Hifsdienste hir
WE-Nr. 921 kulturelle u. 4. Leistungen
WE-Nr. 922 G234~ Erbringung von kulturell LD unterhalt. Leistungen
WEZ-Nr. 023 92 40 - Korrespondenz-, Nachrichtenbairos,
WE-Nr. 924 it =lbstindige [ournalisten
WE-Nr. 925
WE-Nr. 52.4° a2 51 - HEibliotheken und Archiv
oder 52.45.3, 5247252 48 2 42 52— Museenund Denkmalkchutzeinrichtungen
WE-Nr. 2"
oder 74201, 74202,74203
WZ-Nr. T 8" 5247 - Einzelhandel mit Buchern usa.

oder 74206, 7440.1""", 7487 4

KREATIVERANCHEN
X Werbemarkt
XL Software-fGamesIndustrie

WE-Nr. ™ 4 einschlieBlich 7440.1°°*

WZ-Nr. 722

52453 -Einzelhandel mit Musikinstrumenten, Musikalien

52472 - Einzelhandel mit Buchernund Fachzeitschriften

52 48 2 - Finzelhandel mit Kunstgegenstinden (ohne Antiguitit,
Teppich, Briefmarke, Munze, Geschenkartikel|

KREATIVWIRTSCHAFT = [KULTURWIRTSCHAFT + KREATIV ERANCHEN)

Quelle: BMWi 2009, S. 14, Definition Wirtschaftsministerkonferenz

[———

Quelle: BMWi 2009, S. 13, Definition Enquetekommission ,Kultur in Deutschland’
Quelle: BMWi 2009, S. 12, Definition EU Kommission

TaZzy—  Architekturaktivititen
T4201 - Architekturbums hirHochbau und Innenaushan (ohne
Ingenieurbiros)

T2 - Computer and
related Adtivity

T22 - SoftwarefGames

stige T48x— Designaktiviti ten
rernehmens T42006 - Industriedesign
aktvititen T440.1- Kommunikationsdesign/Werbegestaltung
T48T 4 - Mode-, Grafikdesign, sonstiges Design
T4 - Werbung T420 2 - Werbevermitthing Werhebemtungin Design

enthalten)

T22- Entwicklung und verlegen von Sofhware/Games
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Kreative Wissensarbeit heiflt ...

e Immaterialitat

 Produktion von symbolischen
Gutern

http://t3n.de/magazin/wp-content/uploads/2010/09/coworking.jpg

e Emotionalitat

 Freelancer/
Mikrounternehmen

e Machtassymetrien

e Hohes Wachstum an
Beschaftigung

e Starke Fokussierung auf
urbane Raume
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3. Multilokalitat von kreativen
Wissensarbeitern




Fragestellungen...

~
Welche Orts- und Raumbeziige entwickeln
transnational und multilokal lebende kreative
Wissensarbeiter/innen? )

Welches Verhaltnis besteht zwischen Mobilitat
und Immobilitat/Verankerung/Sefdhaftigkeit?

Welche Bedeutung hat die
Multilokalitat/Transnationalitat vor dem
speziellen beruflichen Hintergrund?
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Begriffsbestimmung ,, Ort”

e Kognitive Reprasentation (Weichhart, 1990)
— Objekt des Alltagslebens
— Hier vs. Dort
— Denotative (physische) Orientierung
— Konnotative (psychologische) Orientierung
— AnKer fir Identitat / Bezugsgrofde

e Lesbarkeit (Lynch, 1960)
e Einstellungsobjekt (Muhler & Opp, 2006)

e Individuell wahrgenommene Kondition fiir Handeln
(Petzold, 2010)
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Empirische Erhebung

e Auswahl Schneeballverfahren

e 25 Interviews: Mix
biographisch-narrativ /
problemzentriert

e inkl. Kognitivem Kartieren:

— Wichtige Orte im eigenen Leben
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Auswertung

CASE 15: Places of Oskar

3

e Grounded Theory
e (Geschichtenhermeneutik

Mecet Oskar

Ohskar is a Swiss cultural entreprencur in his 50s. He studied ons and ethnology and worked as a eacher
in ans before becoming the director of a design museum in Zurich. He did this job for about 15 years,
organizing cultural events and pablications, But afler a while be wanted 1o do something different than
his sable job. Luckily, a1 that time the national Swiss outdoor event in the culral field had 1o be
panned and Crskar ook the position of the Artist Director. The job was very stressful and a lot of work
for abowt four years, so Oskar decided 1o become self-employed afterwards. His first jobs took him o
Bremen and Ling. In Linz he stayed for some years 1o curate a cultural capital, Andd he liked Line, so he

-

bought a fermer tennis club house at the Danube River. Then his jobs in Berin started.
different projects, and he staned jobs in Hamburg and Paris, as well as smaller ones in Switzerland.
Today his sel-employment has umed into o firm based in Zurich with five employees.

rrently three

. S
. Paris D: 5
";e Basel

e Iﬁeufchtel! []

own things. He has business suites in each apanment, sports shoes and his toiletries. This is important to | - / .
him as he distinguishes the places from other places where also regularly goes for work — e.g. Hamburg ;s’ T Tm‘s Lacs
and Paris - but where he stays in hotels, | o

Oskar describes himsell as a person in motion. He always circulates between Linz, Berlin and Zurich,
lately passing through Kassel, where his new girlfriend from Linz is working, He runs three apartments
with very: individual qualities in these cities, and it is important 1o him to have his own places with his

Oskar also has difficublies saying where he comes from or where his home is. He says all the three - l:‘

Beijing

paces, Ling, Berlin, and Zurich, are his home — they merge as individual picces into a coberent pattern
at home. When it comes 1o identities, Oskar often changes his answers according 1o a given
situation, This includes an opportunistic mode of doing centain things to avoid burcaucratic problems in
the countries: ¢.g. even though it is more expensive, he only uses his Swiss mobile phone, in order
signal German financial authorities that he lives in Switzerland, while in Ling he considers himself 1o be
from Berlin and Zurich, in order shasize his i ional

Ohskar does not participate in any civic engs ities. First, he understands his work as closely
related to Jocal and regional development. E.g. he met in Berlin with Chancellor Angela Merkel or
President WullT to discuss the role of Humboldt Forum for Berlin as German capital, or he met high-
ranking Austrian politicians during his activities for cultural capital in Line. Thus, all of his work has to
do with political jssues and civil society. Second, Dskar has developed a cenain realism towards politics
and politicians: if be had more leisure time, he would prefer to play basketball instead of joining a kocal " . + .
nitidiive, Time-related importance of places Placenames, categories Ties to places
For the future, Oskar says be will not make plans. He is very def on short-term devel in
the market; he only phans three months shead. I general, he likes his life spread sround the three cltics I 1-'955 FINLAND  Country —— sirong
of Zurich, Berlin and Linz: he wams 1o remain three-fold at home. However, in any given circumstance ITIP'DI"EI'IT ITIPOI"EI'It

he might change to a more dyadic patiem if his cconomic situation requires it. A A Future Pla Cornwall Region ==== weak

- ' ] Current Places
(Own decisions)
T FF - Frauenfeld

O {j Historic Places:
|5 (Childhood & Parents; Muthoe: R, Nadier
Birth & Growmg Up) Cartography: E. Losang m

pemient ac

Orskar's story is mainly that of a multi-local life in which places have a pronounced equal status. Oskar
terms this a *polyperspective” on life, which lets him see local situations with other eves.

Berlin City
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Befunde zur Dimension ., Orte“

e Raumaneignung / Orientierungstechniken
— Vergleich / Ubersetzung / Polyperspektivitit

e Installation unter Abwagung von Kosten und
Nutzen

* Kognitive Karten als Abbild der Lebenswelt

« Komplementaritat

 Herstellung von Alltaglichkeit / Ubiquitat

* Flexibilitat / Postmaterialismus / Wohnformen
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, Plug&Play”

“The notion of plug-and-play implies
Instant connection and instant operation
— ideally, you shouldn’t need to restart
your computer, or go through an
elaborate installation routine. It also
implies that you can unplug and you're — eiimsrsd/ow/pes/z w20
back to where you started.”

(Veryard, 2001: 4)

Leibniz-Institut m
fur Landerkunde




, Plug&Play Places®




4. Relevanz fur den Landlichen
Raum




e Multilokalitat als Strategie gegen den Umzug

-> Chance fiir den landlichen Raum, kreative Wissensarbeiter
anzuziehen, die auf Stadt nicht verzichten wollen

e Multilokalitat als Strategie, Komplementaritaten zu nutzen

-> Standortofferten von Landlichen Raumen sind attraktiv im
Zusammenspiel mit denen von Urbanen Radumen

e Multilokalitat immer von Moglichkeit zur Mobilitat
abhangig

-> Frage nach der infrastrukturellen Ausstattung und Anbindung
Landlicher Raume

e Multilokalitat und Raumpartnerschaften

-> Moglichkeiten der Verwaltungszusammenarbeit von Stadt und
Umland zur Steuerung von Mobilitat/Multilokalitat
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